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The conclusion drawn from the volume and percentage of 2014
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complaints is that consumers often see their interests as being
violated by anti-consumer behavior by suppliers.

Our goal is to harness the effects of market climate improvement,
helping to create an informed and aware consumer who not only
Rnows his rights but does not hesitate to assert them.
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BankRing, telecommunications, product and services, market and tourism
services are categories with the highest number of complaints.

Itis clear that consumers are subject to various illegal and abusive practices,
such as the deprivation of their rights, the imposition of illegal charges, the
lack of information and many others that are difficult to enumerate.

The Union of Working Consumers of Greece during its 10 years of operation:

+ Handled successfully all incoming complaints, resulting in significant
economic and moral benefit to the consumers.

« Assists the consumers, by providing them with personalized informatio and
guidance regarding their rights and the way they can claim them.

+ EEKE Is at the forefront of raising awareness on every legislative develop-
ment directly or indirectly related to the consumers, by informing them
accurately and timely by every possible medium and way.

The above is also confirmed by the statistical results which reflect the
outcome of the complaints, as the overwhelming majority, the 78.9%,
justified the consumer.

We are constantly at the consumer’s service, by intervening every time they
feel unprotected and by resolving every problem they are unable to settle.

Consumers can resist and claim their rights.

They don’t stand alone
in this challenging task.
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